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A letter from Volkswagen

European model shown.

Welcome,
There’s a saying we’ve taken to
heart here at Volkswagen – a guiding
approach we use to measure the
decisions we make and all the things we
do: Be the Change.
Three simple words, but they carry a
lot of weight.
We want to demonstrate through our
actions and efforts how a company can
make a difference at a fundamental
level. We want to be leaders – people
you can count on for the ideas and
innovations that will change the world
– and you don’t do that from the
sidelines.
How are we going to do that?
In our communities where we live,
work and play, we want to do some real
good. One of the ways we’re doing that
is by working with amazing leaders like
Camp Oochigeas, the camp that gives
kids affected by childhood cancer the
chance to just be kids. Another is
through our own efforts, like our
one-on-one interactions with our
community in efforts like Volksgiving.
(More on that this issue.)
We’re also looking to make a
difference in our partnerships, teaming
up with organizations like the Canadian
Premier League – the country’s newest
national soccer league – organizations
that are global, inclusive and
progressive.
One of the ways we can have the
biggest impact is right here at home, in

all the ways we conduct our business.
Volkswagen is in the early stages of one
of the biggest business transformations
in corporate history. That means billions
of dollars invested in new business
models and new vehicles that will have an
amazing impact on how we move.
Internally, we’re also looking to reflect
what we want to see in the world at large
within our own corporate culture. It’s
about tapping into that powerful
common spirit of trust and respect,
working with an entrepreneurial mindset
and encouraging a mentality that
challenges the status quo. We’ll lead the
change in diversity and inclusion.
Finally, and perhaps most importantly,
we’ll be innovators in how we treat the
environment. We’re eager to show the way
towards a much more sustainable future
– for everyone. One way we’re doing that is
through Electrify Canada (a partnership
between Electrify America and
Volkswagen Group Canada) that will build a
transformative, ultra-fast electric vehicle
(EV) direct current (DC) charging
infrastructure to give Canadians the speed
and reliability they need to confidently
make the switch to electric. (We’ve got
some great features this issue on our latest
electric efforts.)
With the new year comes a renewed
commitment to this ideal. It’s time for
action. It’s time to be the change we
want to see – and we want you there
with us; the entire, amazing Volkswagen
family. Together, we’re going to do
some amazing things this year!
Volkswagen Canada
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Volkswagen kicks off
new climate projects

Currents

Volkswagen donates one million dollars
for reforestation in Australia
Following the devastating bush fires,
Volkswagen has donated one million
Australian dollars (about the same in
Canadian) to “Bush Heritage Australia”
for bush fire and reforestation projects.
The donation is part of a $2.5 million
donation pledged in response to the
fires in early 2020, with $50 0,0 0 0
immediately sent to volunteer fire
brigades in Queensland, New South
Wales, Victoria and South Australia.

Bush Heritage Australia is an
independent, not-for-profit national
organisation that acquires and manages
land, and works with Indigenous people
to protect the local flora and fauna.
Bush Heritage owns 37 nature reserves
that cover an area of 1. 24 million
hectares. Through its 25 Aboriginal
partnerships, the organisation supports
the management of an additional 10.1
million hectares.

Volk swagen and project developer
Permian Global have signed a Joint
D e ve l o p m e n t A g r e e m e n t f o r n e w
climate protection projects. With the
support of Permian Global, Volkswagen
began developing climate protection
projects that protect tropical forests in
the second half of 2020.
“Protec ting and expanding these
very effective natural CO 2 sinks is an
important task,” said Ralf Pfitzner, Head
of Sustainability at the Volkswagen Group.
“Healthy natural forests provide myriad
benefits to people and the broader
environment,” added Stephen Rumsey,
Chairman of Permian Global. “This includes
the capacity to sequester and store
enormous amounts of carbon. Given the
urgency and the scale of the climate crisis,
it is vital that industry leaders become the
driving forces of positive change. And we
are delighted to find in Volkswagen, a
par tner that both understands the
challenge ahead and is committed to play
a key role in the solution.”
The two companies will develop projects
on a total area of one million hectares in
South America and Asia. The projects offer
m ult ip le b e n e f i t s: p rote c t i o n an d
restoration of threatened tropical forests;
local communities will benefit in the long
term through sustainable alternatives to
defores t ation; biodiversit y will be
preser ved and; at the same time a
contribution will be made to overcoming
the climate crisis. The projects will also
support achieving the United Nations
Sustainable Development Goals.
All projects will be independently
audited and certified according to the
highest standards, in particular the
Verified Carbon Standard and the Climate
Community and Biodiversity Standard or
Gold Standard.
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Currents

How the pandemic has changed the
auto industry – and made electric
vehicles more inevitable
As much as people talk about “the new
normal,” what that looks like changes
almost minute by minute. For companies
like Volkswagen, that can mean weighing
a host of short and long-term factors,
from helping customers who’ve suffered
job losses to planning for an electric
future.
Reinhard Fischer’s job is to keep all
these elements in mind. A s S VP of
Strategy for the Volkswagen Group of
America, Fischer helps plot the course for
whatever lies ahead. Here are his insights
on how personal transportation has
changed in the COVID era.
How do you see the pandemic affecting
the auto industry?
For me, it all starts with understanding
how the consumer views the car. With
the COVID-19 pandemic, people are really
recognizing the benefits of having a car.
A private means of transportation that
you don’t need to share with anybody – it
can be your sanctuary.
With these shifts in perception, there is
an even greater focus on the car-buying
and car-owning experience than there
was before the pandemic. For example,
customers are looking for contactless
test drive and delivery experiences. In
these times nobody wants a “stranger” in
their car. New services, such as the digital
tools that can allow consumers to
interact with the brand and the dealer
without contact, are gaining significant
relevance for the consumer.

European model shown.

Offering customers the option to select
their new V W, arrange a touch-free
delivery, schedule a trade-in evaluation,
complete an online finance application,
choose accessories, and utilize the digital
service experience, where appropriate
with pick-up and delivery – are all options
that are being rolled out.
But to be very clear, digital tools will not
replace the need for Volkswagen dealers.
Car buying, in most cases, is the second
largest purchase most people make in
their lives after buying a house. Customers
still are looking for the experience –
touching, smelling and test driving before
they buy. The addition of digital features
now just makes the experience much
more comfortable.
What effect do you believe the pandemic
could have on the transition to electric
vehicles, if any?
I expect the pandemic could cause the
transition to electric vehicles to briefly
hesitate but then accelerate. The main
reasons are:
Ch a rgin g St atio n s: W i t h ch a r g i n g
stations at home, there is no danger of
infection at gas stations.
Clean Air: We are all experiencing the
positive changes in air quality now as fewer
vehicles are on the road. People have
realized that a decrease in combustion
engine-driving may translate to cleaner air.
I predict municipalities will want to hold on
to the cleaner air for their inhabitants and
increase regulations on the local level.

Getting
back
to the
drive-in
Drive-ins saw a
renaissance during the
pandemic. As one of the
few entertainment
destinations you could
still visit outside the
home, they became a
popular reprieve in the
last few months.
Even if that meant
buying tickets and
concessions online,
wearing masks and
maintaining proper
social distance, it was all
worth it to get back to
the silver screen.
Theatres got
innovative, showing
sporting events, classic
films and live concerts.
That included film
festivals like TIFF – The
Toronto International
Film Festival – which got
into the act, screening
films at two separate
drive-ins during the Fest.
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Volksgiving
2020

Volksgiving

Last year, Volkswagen Owners across
Canada went above and beyond the call of
duty as essential workers. So, we asked
them to answer a different kind of call.
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Volksgiving

Sara, early childhood educator (Quebec)

We asked for stories of COVID heroes
and received over 1,100 submissions.
Well done, Volkswagen community!

Sara is an early childhood educator who operates a
family daycare centre with her mother and
business partner. While many daycares closed
down due to provincial COVID restrictions, Sara has
never stopped working to accommodate the
children of essential workers. With so many
locations closing, front line workers had the added
anxiety of not knowing what to do to care for the
most important people in their lives: their
kids. Sara is the hero behind the heroes, the one
who made it possible for them to go to work and
save lives. And, because the centre is located in her
elderly parents’ home, she’s had to work extremely
hard to go above and beyond when it comes to
sanitary procedures.

Answering the call
Over the past few years, Volksgiving has become one of our
favourite traditions. It ’s the time of year when we
acknowledge and celebrate some of our many extraordinary
Volkswagen Owners.
Last year, we felt Volksgiving should recognize those who’ve
sacrificed for us all: essential workers. And that means essential
workers of all kinds.
We put a call out to Volkswagen Owners throughout Canada,
asking them to nominate essential workers whose stories
needed to be told – and we received over 1,100 nominations! We
recognized these Owners from coast to coast, and then invited
a few of them to sit with us and share their stories.
For example, there was Amanda, a deafblind intervenor who
can’t social distance at work because connecting deafblind
individuals to the broader world requires physical touch.
Beverly, a dedicated personal support worker who wakes up
every day at 5:15 AM to care for others, and regularly doesn’t
get home from work until after 11 PM.

Learn More

Richu, a stocker at a big box retailer who worked tirelessly to
keep shelves stocked so everyone can have access to the
essentials they need.
Hussein, a personal banker who started a weekly initiative
with his team to help clients who were struggling due to the
pandemic.
Julie, is a critical care nurse who worked 70-hour weeks for
two months, helping to set up a COVID-19 intensive care unit
at her hospital.
And so many more...
So, we invited a few of them in and surprised them with video
chats with some of their family and friends. One by one, their
loved ones shared emotional, heartfelt stories of how proud they
are; about how hard their loved one works; about the selflessness
they’ve shown in the face of adversity. We think you will be as
moved and inspired by their courage and generosity as we were.
Click on the arrow links to watch the video we made that tells
the stories of these incredible essential workers, and to see our
surprise unfold.
We’ve also added a few more stories of the hundreds we
received from people around the country.
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Volksgiving
Meet Fiona , a nurse from BC
“Fiona works tirelessly, advocating for her patients. She goes
above and beyond, even to the point of picking up
prescriptions for those who are unable to leave their house.
Her empathy for those she works with... she often brings
tears to my eyes when I am made aware of the hard work she
performs. She makes a difference... and that’s something
that’s needed more then ever today.”

Alex, anaesthesiologist (BC)

Alex is very caring and thoughtful individual. Not
only is he dedicated to ensuring his patients are
taken care of, he has extended that to his entire
social circle. He took the time to ensure that his
family and friends were well informed. When hand
sanitizer was hard to find, he checked in with
everyone to see who needed some and dropped off
a bottle at their doorstep. He drove from Coquitlam
to Vancouver a few times just to do that!

Edward, dietary staff member at a retirement home (ON)

On a daily basis, Edward is able to ensure each and every one of his residents know that he enjoys their
company, and has a massive amount of patience for those with memory difficulties, ensuring that they
never know if their repeated questions are causing him any difficulties. There are even residents that
ask for him by name during their meals because they enjoy his company so much.

Meet Joe, a restaurant owner from ON...
“Joe is beyond essential. He’s launched
one of the most impactful COVID food
security response programs in Ottawa.
To date, we have served over 50,000
meals to more than 2,000 people for
free. Within days of the lockdown, we
realized that thousands of people
sheltered by the city of Ottawa in old
hotels and motels without kitchen
facilities were put in an impossible
situation. These were mostly families
and 60% of their residents are children.
Our volunteer group became essential
workers feeding the most vulnerable.
Joe provided free access to his kitchen
and used his influence to attract top
chefs in Ottawa to join his brigade.”
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Scott, Critical Care Flight Paramedic (BC)

Scott has been serving communities all over Canada in his 30 year career on the front lines, with both
Para-medicine and Fire. He has given up time with his family often missing holidays and special
occasions to be of service to people in need. He currently works on aircraft (helicopters), flying to
remote locations to reach people in distress, landing on scenes to provide care to people injured in
accidents to get them to the best hospital in the fastest way possible. Despite the challenges he faces
and the difficult situations that he finds people in, he is always there to help and always compassionate,
treating each patient and their family members as if they were his own.

Meet Teresa, a nurse from Alberta...
“My wife is the hardest working woman I
know. She cares deeply about her
patients and the work she does. In her
line of work, the patients are getting
checked because of something not good:
Cancer, drug use, and the aftermath of
COVID. She was given the option to stay
at home while the company was
restructuring during the pandemic. She
chose not to as she felt she still needed
to give back. She’s an extremely
thoughtful person and deserves to be
recognized for the work she has done as
well as the person she is.”

Meet Dr. Bhatia, a doctor in Newfoundland...
“Dr. Bhatia is an essential worker in our province. Not only is he
the clinical chief of diagnostic imaging at our main hospital and
regional health authority, but he is also a professor teaching
the discipline of radiology at our medical school. During COVID,
like many areas, our hospitals went into lockdown. Dr. Bhatia
maintained his routine shifts plus overtime at the hospital, and
set up a remote diagnostic/viewing centre from his home to
ensure he was able to fully help all people 24 hours a day
during this strange time.”

Amanda, recovery room nurse (ON)

She’s a passionate healthcare worker who deeply
cares about her patients. And like many nurses,
she has had to help patients and their families
through heartbreaking moments during the
pandemic, including helping people say goodbye
to their loved ones through an iPad.
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Canadian Premier League

The Island
Games
Faced with the restrictions of COVID-19, the
Canadian Premier League returned to play
with an incredible event: The Island Games.
From August 13 to September 19, the
2020 Canadian Premier League season
took place in Charlottetown, Prince Edward
Island. With 35 matches over 37 days,
soccer fans across the nation watched all
eight CPL teams compete for the chance
to become the 2020 League Champion.
Ultimately, it was a Forge FC vs. HFX
Wanderers Final that closed the Games,
with Forge FC successfully claiming a
second league title.
As a Founding Sponsor, Volkswagen
couldn’t be more proud of the players, fans
and staff who made it happen.
The hub city for the sequestered bubble
Canadian Premier League 2020 season was
announced on July 29. The CPL and the
Province of Prince Edward Island worked
tirelessly with players, club management,
medical committees and authorities, Canada
Soccer, PEI Tourism, City of Charlottetown,
and other partners to successfully plan and
safely host the Games.
Partnering with the Province of Prince
Edward Island’s Chief Public Health Officer,
the CPL made the health and safety of all
participants and residents the top priority
of the event.
All 283 participants – players, coaches and
staff from the eight CPL clubs, along with
referees, league staff and the broadcast
media – stayed sequestered in a bubble
environment at the Delta Prince Edward
hotel. COVID-19 testing of all participants
began two weeks prior to leaving their
home markets, continued upon arrival in
Charlottetown, and then took place weekly

throughout the event. No one tested
positive during the tournament, making the
Island Games a 100% COVID-19-free
experience thanks to the diligence, hard
work and effort of all involved.
The 2020 CPL Island Games introduced
Canada’s first-ever virtual stadium for
a professional sporting competition. A
partnership between CPL and OneSoccer,
the virtual stadium environment was
created by wTVision – a global leader in
virtual and augmented reality broadcasting
solutions. This ground-breaking technology
delivered a first-class viewing experience
for fans on all linear and digital broadcasts.
But there was also a novel new way for
those fans to get involved. Launched shortly

after the announcement of the Games,
‘The Collective’ was an initiative that
created a new national supporters group
activated through a fan’s local CPL club.
Founding members of The Collective will
forever be the ones that supported the
CPL and their home clubs during these
challenging times. The Collective allowed
thousands of supporters and fans to
directly participate in and engage with the
Island Games in a unique way.
As a Founding Sponsor of the Canadian
Premier League, we want to say thanks to
all the many supporters and staff that
made the 2020 Island Games possible. It
really showed what we can do when we all
come together.
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Stronger together
It’s been a challenging year, but the
Volkswagen community has always been
up for a challenge.
In the last year, Volkswagen has had the
honour of participating in and leading a
few efforts to help support the places we
call home.
For example, Volkswagen teamed up
with Dillon’s Small Batch Distillers to
tackle the sanitizer shortage.
In the wake of the global pandemic,

Ontario saw its share of shortages, some
of which were for products necessary to
help curb the spread of the virus. To help
combat the shortage of sanitizer, Dillon's
Small Batch Distillers announced that they
were repurposing their production facility
to go from distilling spirits to alcoholbased sanitizer. And Volkswagen quickly
got involved by providing a fleet of
vehicles and drivers to help deliver the
sanitizer to Emergency Service Workers.

Annual food drive
In Coldbrook, NS Valley Volkswagen put its main effort
into the Krock Food Drive. It covers the length of the
Valley and benefits 10 local food banks. They provided an
Atlas to pick-up from 10 different locations so that, when
people brought their donations of food, it could be loaded
and delivered back to the central monitoring system.

Gone to the dogs (and cats)
Fredericton Volkswagen has been
busy. The dealership hosted an SPCA
event that raised $5,000 for our local
Fredericton, NB SPCA to help them
keep doing the great work they do.
Next up was a Drive-In Theatre night
for the local Volkswagen community.
There were swag bags, giveaways,
complimentary snacks and a Food
Drive.
New medical equipment
Brown’s Volkswagen in
Charlottetown, PEI led a fundraiser
for the Queen Elizabeth Hospital that
set aside $100 for every car sold in
June. In total, Brown’s raised $3,800
for new patient monitors. They also
delivered 100 pairs of slip-on booties
during the COVID-19 pandemic.

A higher purpose
Once again this year,
Taylor Volkswagen in
Regina, SK donated a
Tiguan to the S TAR S
(Shock, Trauma Air Rescue
Service) – the local air
ambulance – something it
has been doing every
year for the last five
years. Almost everyone
in Saskatoon knows
s o m e o n e dire c tl y o r
indirectly whose life has
been touched by STARS.
It’s an essential service to
rural Saskatchewan.
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Volkswagen
on social media
Keep up with the community on Facebook, Twitter, Instagram and
YouTube. And be sure to tag us when you do something special in
your Volkswagen! We don’t want to miss any of the action.

An electrifying future
You may have seen our
#ElectricForEveryone campaign featuring
the ID.4. Who better to lead the charge into
the future than the all-electric, all-wheel
drive SUV that’s designed for everyone?

Be sure to follow us
on social @VWcanada
and join in the conversation!

As Quebec as…
For Saint-Jean Baptiste Day, we
combined a few things that we love…

Hot off the press
Sometimes, you just have to have fun with it when
Mother Nature throws you some challenges. The
country may have been gripped by a heat wave at the
time, but Jetta owners may not have noticed. Gotta
love those ventilated seats.

And, finally, here’s one fun fact…

Businesses to take Pride in
#Pride isn’t a month, it’s a mindset. To continue
celebrating the contributions of the LGBTQ+
community in arts, food and culture, we
compiled a list of some of our favourite local
queer-owned businesses on our social feeds.

Did you know that Volkswagen is
the fan favourite when it comes to
tattoos?
People love posting pictures of their
Volkswagen ink to social media.
Check out this post on The Drive.
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Owners stories

On the road
with Angel
Montreal’s Michel Gosselin has been with Angel – his 1974
Beetle – since 2012, when he came across a listing for her
online. It was love at first sight: Black and white. Original motor.
Only 53,000 km. Even though he was just about to move and
didn’t have the space to store her (and he was a little hard up
for cash), he knew he had to have her.
A Volkswagen fan since he played in a neighbour’s Beetle
when he was a kid, Angel kicked off a whole new love affair
with the brand. Gosselin estimates he’s probably spent about
$25,000 on Volkswagen merch and memorabilia since Angel
came into his life.
But one thing he couldn’t find was a classic Volkswagen Owners
group – a gathering of like minds who could celebrate all things
vintage. So, he started one, creating a group called The
Association Vintage Volkswagen (AVVWQ) that now has more
than 250 members and 1,400 followers on Facebook.
He also took Angel on the road, showing her off at shows in
the Canada and the US. The first year he tried, he took second
place at Wolfsgart (German European Automotive Event in
Vermont). The next year he took first place (and got good
coverage in local Montreal news). By the third year, Angel was
winning trophies in Quebec and the US.
But classic cars sometimes come with classic car issues. In
2014, he was visiting NYC Volkswagen Traffic Jam, a drive of
more than 1,400 kilometres round-trip, when he ran into
problems. Less than an hour into his return trip, he had lost
momentum – a cable controlling gas flow had broken. Reaching
out to the show organizer for local help, he was surprised when
he said he had a cable at home and would come and repair it at
a local garage. What he estimated to be a 15 minute job turned
into four hours of hard labour.
But, when it came time to pay, he refused payment, saying:
“We’re all part of the Volkswagen family.” To this day, says
Gosselin, he stops to offer help whenever he sees a Volkswagen
at the side of the road.
Although this year has been a little more complicated than
usual, Gosselin and the AVVWQ are keeping busy. Be sure to
follow all their adventures on Instagram and Facebook.
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An
Ambitious
Restoration
Having the opportunity to own and
restore a classic car is a dream of many
Volkswagen aficionados – including Mark
Keen of BC. And, if there was ever a
Volkswagen aficionado, it has to be Keen.
This 1963 Gulf Blau Typ 1 Deluxe is the
sixth Type 1 he’s owned, and his 27th –
yes, 27th – Volkswagen in a row. For this
Type 1, he’s in the process of a complete,
ground-up restoration. The goal, he says,
is a return to “better than factory.”
One of the hardest steps in the process
was the first – finding a suitable vehicle to
start with. “I checked for VW's worldwide
between 1960 to 1966, inclusive. Those are
the only years I was interested in.
“I looked everywhere,” he recalls. “I was
even going to fly to Manitoba or Ontario
to get the right Bug. It's almost impossible
to find an unrestored, great condition
bargain. If you do, they're $30,000 plus.
I've been searching for 12 or 15 years.”
As luck would have it, his search was
ended by a Facebook Marketplace listing
from a mechanic only 15 km away from
his home on Vancouver Island.
With a suitable Bug in his possession, a
local dealership was able to suggest a
world-renowned restorer who also
happened to be local – Jim Stepan and
Original Restorations of Courtenay, BC. (It’s
like the universe wanted this Bug
restored…) Stepan agreed to take on the
project and work began on June 23.
Every owner has a different idea of what
a restoration is. For his part, Keen is a purist.

“I was able to really, seriously consider
this restoration,” he recalls. “You have to
think about it: ‘Where all my parts going
to come from? How German can I make
the restoration?’ I didn’t want a single
thing modified in this car.
“I want this to look as good as factory or
better, but I don't want to modify it. I
want it to still look like it did the day it
came out of the factory.”
Keen has decided on a few options that
would have been contemporary to his Type
1 – German gravel guards, for example –
but nothing that wouldn’t have come out
of the Germany factory to begin with.
Sourcing parts was the hardest part of
the overall restoration. (He wanted either
original factory parts or new German/
European/North American parts.) And a
global pandemic made it even more
complicated.
“Because of COVID,” he notes, “parts all
took a lot longer show up. In fact, one
parcel never showed up and they had to
resend it. So, that took another month and
a half. But, now that we have all the parts,
we ’r e a t t h e p o i n t w h e r e we c a n
reassemble and paint.”
And, unlike some restored classic
drivers, he has no plans to winter it.
“I love people's reaction when I tell them
this is a 365 car,” he adds. “But, when
people bought these cars brand new, they
bought them because that's all they could
afford for their family. They didn't have a
winter beater. This was their 365 car.
“The bonus is that, because the engines
in the rear, you put snow tires on a Bug, it
cuts through anything. I remember being a
little kid in the back of a Bug, and passing
cars on side streets that were stuck. The
Bug would just grind past them.”
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Car care
at home
Inspired by his love for detailing, Jason
Otterness launched his popular DIY
YouTube channel as a resource for those
getting into car care for the first time.
When shelter-in-place orders took
effect in cities across North America this
spring, a hobby renaissance began. Images
of people comfort baking, knitting and
puzzling flooded social media, along with
car enthusiasts showing off their new DIY
car detailing projects.
Says Otterness, “As I’ve chronicled our
business in recent months, the number
one question we now get is: ‘What do I
need to make my car look the way it does
when you all do it?’” So, whether you’re a
newbie or avid detail DIYer, Otterness
(who owns a Volkswagen Golf Mk7) and
fellow exper t Jared Toops (GM and
Director of E-Commerce at Car Supplies
Warehouse), offered great tips for helping
to maintain your car at home:
Wash your exterior like a pro
Use soft towels: “One of the biggest
things I think people don’t understand is
how delicate the paint on their car is and
how easy it scratches,” says Otterness.
When it comes to both washing and
drying your vehicle, bath towels won’t cut
it. It’s best to use microfibre towels or
mitts, which are designed for gentler care.
Use two buckets: If you’re only using one
bucket to wash your car, chances are you
are going to wipe dirt, salt and sand back
onto it. This can create little scratches on
the clear coat known as “spider webs.”
Have a bucket that’s used solely for rinsing

Volkswagen Golf Mk7

out your towel or washing mitt to remove
debris, and a separate soap bucket to
work on the car’s surface.
Wash from top to bottom: It should be no
surprise that most of the dirt and grime
your car collects is located on the bottom
half of your vehicle. Start washing from
the hood of your car and working your
way down to its wheels and grille to help
eliminate the amount of debris that gets
dragged across the paint’s surface.
Lubricate properly: Often, consumers will
grab whatever’s close to clean their cars,
including dish soap. Otterness warns that it
can dry out and strip the rubber seals and
wax that help protect your car, so it’s best
to avoid it at all costs. He suggests a cardedicated shampoo product for cleaning.

Don’t wash your car in the sun: On a nice
sunny day, it’s tempting to go outside to
wash your car in the driveway but it can
damage your car’s clear coat. If you allow
your car to dry naturally in the hot sun—
even just from washing it with water—the
minerals left behind can eventually etch
their way into the clear coat. Hand dry
your car with a towel whenever possible.
Leave paint correction and buffing to the
pros: While using a machine to polish out
scratches and swirls can be done by
newbies, there are risks (i.e. taking off too
m u ch p aint , leav in g dull sp ot s o r
discolouring plastic trim). Hold off on these
fixes until your next visit with your dealer.
Lastly, wash often: On average, aim to
wash your car every other week to help

keep it looking new and free from
contaminants like pollen and iron particles
that can damage the cars’ paint.
Keeping your interior tip-top
A microfibre towel and water go a long
way: They do an adequate job of helping
keep debris off seats and avoiding buildup,
especially if done regularly. Focus on high
traffic areas, like steering wheels, shifters
a n d d o o r p a n e ls , a n d avo i d u sin g
household cleaners as they can dry out
quality materials and strip the grip on
car’s pedals and steering wheel.
For most families, a car is the second
biggest purchase they make. “Cleaning
your car does matter,” Otterness said.
“Especially when it’s one as nice as a
Volkswagen.”
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European model shown.

Get fit for winter!

symbol on them (a snowflake inside of a
mountain). As of January 2018, only
genuine winter tires are allowed to bear
this symbol. These help get a good grip on
snow and ice. (Talk to your Volkswagen
Dealer if you need help choosing the best
winter tires for your model.)

Winter is on its way and hopefully your car is prepared. But, if not, no problem! These three tips
will ensure your car is prepared for (almost) every situation that involves ice and snow.
1. It starts with good traction
First, it’s all about the tires. In Canada,
winter tires are critical in most locations. In
conditions such as black ice, slippery snow,
slush, ice and frost, cars with proper winter
tires perform better – and more safely. Tire
manufacturers recommend using winter
tires at temperatures below 7 degrees

Celsius. These have a softer rubber
compound designed to ensure a safer
driving response. (Winter tires are also
mandatory in many locations. In Quebec, for
example, you need them on by December 1.)
To find out whether or not last year’s
tires will do for another season, all you
need is a Toonie. The Alberta Motor

Association offers a simple tip: Put the
Toonie in the tread. If it reaches the bear’s
paws, the tires are good to go. If it just
reaches the gold inner circle, they are about
half worn. If it’s only half way into the silver
ring, it’s definitely time to get new tires.
When buying new winter tires, you
should make sure they have the Alpine

2. Always Scrape your windows
When it comes to de-icing your car
windows, always remember: driving with
iced-up windows is not only dangerous for
yourself, it also puts others at risk. In other
words: scratching out a small peephole is
simply not enough – the entire windshield
and all other windows have to be clear in
order to ensure optimum visibility. Use a
standard windshield washer/de-icer if you
want to make scraping easier and avoid
unnecessary damage to the windshield.
Make sure the windshield washer fluid is
suitable for low enough temperatures to
ensure good visibility at all times –
including those freezing winter
temperatures. Otherwise the fluid can
freeze and turn into a layer of ice on the
windshield. It’s also important to check
the fluid levels on a regular basis. If it runs
out, streaks will be left on the windshield
that severely restrict visibility when
driving against the light.
3. Clear snow off the roof
Not only does the ice have to be removed
from the windows, it’s also important to
clear any larger amounts of snow off the
roof before setting off. If there’s still a
blanket of snow up top when you drive
away, it’s likely to be blown onto the
windshield of the car behind you. And
when you apply the brakes, you will get a
sudden avalanche on your hood. Hand
shovels with rubberized edges are helpful
for removal as they protect the paintwork
and wheel rims.

Winter or allseason tires?
In Canada, there's no
debate: winter tires are
best when it comes to
snowy, slippery roads.
Consider these facts:
Winter vs All-Season
Tires Braking Distance
In cold temperatures,
stopping distances for
vehicles with winter tires
are as much as 30%
shorter than for those
with all-season tires.
Enhanced traction
Winter tires have better
traction in snowy
conditions, when temps
dip below 7 degrees.
Tighter cornering
In icy climes, winter tires
allow for more precise,
90-degree turns.
Superior in soggy
The deeper tread allows
for better drainage,
countering the
"aquaplaning" effect in
big puddles.

Store your
off-season tires
with Volkswagen
Volkswagen makes it
easy and convenient to
store your off-season
tires. Take advantage of
tire storage available at
participating Volkswagen
dealers.

My Volkswagen

Protect your Volkswagen
Did you know that you can protect your Volkswagen and make maintenance
easier? Volkswagen Finance offers a wide range of Protection Plus options to
help you take care of your ride, long after you drive off the lot. Here are just
a few.
Prepaid Maintenance
Life has enough surprises; the cost of maintaining your Volkswagen doesn’t have
to be another. Volkswagen Prepaid Maintenance plans are designed to bring even
more certainty to your ownership experience. Just show up to your scheduled
appointment and we’ll take care of the rest.
Appearance Protection
There’s no pain like the pain you feel when you see a minor ding on your new
Volkswagen. Luckily, you can help keep your vehicle looking and feeling brand
new with Volkswagen Protection Plus Appearance Protection. This interior and
exterior protection program is designed to take the worry out of life’s little
accidents that are not covered by your insurance. Volkswagen Protection Plus
Appearance Protection will help keep your vehicle looking like new.
Mechanical Breakdown Protection
Get up to a decade of stress-free driving with the Volkswagen Protection Plus
Mechanical Breakdown Protection, a coverage plan that protects your vehicle
against unexpected covered breakdowns for up to 10 years or 200,000
kilometres. And with 24/7 Roadside Assistance, trip interruption protection and
vehicle rental benefits, life truly is an open road.

Upgrade your ride
Looking to customize your ride or prepare for a long Canadian winter? Volkswagen
offers plenty of gear that you can use to truly make your Volkswagen your own.
Base rack: Whether it’s canoes in the
summer or snowboards in winter, a rack
makes it easier to haul and secure big
items up top and out of the way.

Floor mats & rubber floor mats: Looking
for mats that are tougher than the worst
Canadian winter? Check out the great
Volkswagen mats we offer.

Ski rack: If you’re getting ready to hit the
slopes, consider strapping on a ski rack
and keep them safely stored above.

Trunk liner: Protect your trunk from all
the boxes and gear you haul around. A
trunk liner keeps the salt and muck safely
contained, and away from surfaces they
can otherwise damage.

Cargo boxes: When it comes to bulkier
items – like holiday gifts or gear you need
for the cottage – you might want to look at
a cargo box. Get all that stuff (that would
otherwise be stuffed around passengers
and in your rear window) up and out of the
way into a cargo box.

Splash guards: Splash guards keep the
muck, slush and water off the side of your
car. Plus, they look cool.
Find out more at vwpartsandservice.ca

Keep it COVID-19 clean!
We’ve all heard the advice to wash our
hands, not touch our face and to wear
a mask in public. But what’s the car
equivalent? What should we do to
pandemic-proof our car?

Let’s keep it simple.
Frequently wipe down the hard surfaces
in your car – especially those that get
touched a lot. (Think stereo and
environmental controls, screens, cup
holders, door handles, steering wheel…)
It’s important to not use a harsh cleaner
if you’re doing this often, just a slightly
soapy cloth will do. Be sure to get all
those wide, flat surfaces where dust
and grime are likely to settle, such as
the dash, as well as glass surfaces inside
and out. (And, it’s not a bad idea to
wear gloves while you do it.)

When it comes to the soft surfaces, a
vacuum is your best friend. Start with
the seats and floor and go from there.
These areas are likely less of a concern,
but they can always do with a good
once-over. Clean cars are happy cars.
But, honestly, a little maintenance
goes a long way. It’s not something
you need to worry about – a quick
clean every so often is likely all your
car needs.
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Volkswagen Collection
With the weather turning crisp, it’s the perfect time to get outside and soak
in the beauty of a Canadian winter. And, if you’re heading out, best to do it
in style – Volkswagen style.
As usual, we’ve got a ton of special new gear in the Collection this month, so
be sure to stop by and browse at vwcollection.ca! Follow us on our Instagram
page @vwcollectioncanada for all the latest and greatest in things Volkswagen.

We’ve all heard the expression: ‘Cold
hands, warm heart.’ Yeah, we don’t hold
with that around here. You can have your
cake and eat it, too. (1) Volkswagen
Mittens are made from 100% acrylic yarn
with a cozy fleece lining. Each mitt
i s d e c o r a t e d w i t h a Vo l k s w a g e n
embroidered logo. And, to go along with
those mitts, the (2) MainStage Pullover
Hoodie is both soft and stylish. Keep
warm if you’re heading out – hands, heart
and all the rest of you, too.
Of course, there’s one new addition to
the style guide this winter that’s all the
rage… face masks. In contrast to common
and sometimes annoying masks that get

e s a i l y f o r g o t t e n i n t h e c a r, t h e
multifunctional (3) T1 Bus Tube Scarf not
only makes it easier for you to speak and
breathe due to its 100% skin-friendly
polyes ter, but it can also be worn
comfortably as a stylish scarf that can be
p u ll e d ove r t h e m o u t h o r n o s e i f
necessary. Being socially distant has never
looked so good.
Of course, you’re going to need some
new tees to go with those masks. The
(4) GTI Clutch Shift Gas Repeat Tee
captures the essence of Volkswagen.
Or, maybe, embrace the spirit of your
winter road trip with the (5) Canadian
Made Raglan Hoodie. This unisex hoodie
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will quickly become your favourite
sweatshirt – and if you’re looking for
something to wear under it, check out the
ladies Born Free tee (6).
For the wee ones, there’s the (7) Toddler
ABC's Tee. While we’ve heard there are
several others, the most important letters
of the alphabet are obviously V and W. But,
they should learn them all, just in case.
And, when that one is in the wash, you
can protect their other shirts with the
(8) ABC's Baby Bib. Both are machine
washable. (Learning your ABCs is a messy
business, after all.)
When the little one is ready to take a
break from learning about fine German

7

engineering… and, yes, the other letters
as well… the (9) CamelBak Eddy Kids
Bottle will be ready. It has a screw-on lid
with spill-proof bite valve and one-finger
carry handle. It’s no tip drinking – simply
flip open the bite valve and sip.
And when you’re ready for a drink (this
parenting thing can be a hard business),
there’s the (10) Asobu Urban Bottle.
Available in a range of trendy colours, the
Urban line of bottles is a must have
accessory! With a 16 oz / 500 ml capacity,
vacuum insulated double stainless steel
walls and leak-proof lid, it keeps drinks
cool up to 24 hours!
If you’re looking to keep that drink

warm as you head out into nature,
consider the (11) GTI Aspen Tumbler.
With a screw-on, leak-proof lid with flap
open closure, this double-wall, copper
and stainless steel vacuum insulated,
stainless steel mug keeps drinks hot for
eight hours or cold for 24.
Finally, to stay toasty this winter,
consider the (12) Kingsland Jacket. With
its good looks, removable hood, quilted
liner and sporty seaming, this is sure to be
a go-to favourite. For him and her
Remember, there’s no reason to hide
inside this season. Bundle up – stylishly –
grab a warm drink and head out. It’s an
amazing season! Explore it!
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2021 Atlas and
Atlas Cross Sport
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Jump over to
Volkswagen.ca
and personalize a
2021 Atlas to fit
your style.

2021 Atlas:
Refreshed
Introducing the refreshed 2021 Atlas, with incredible design and technology.
This Volkswagen mid-size family SUVW is super fun to drive and has enough
room to keep you and all of your passengers as comfortable as can be.

Plenty of safety features
The safety of you and those around you is our main
priority. That’s why Side Assist (Blind Spot Monitor) with
Pedestrian Detection comes standard on the 2021
Volkswagen Atlas.

4MOTION All-Wheel Drive
4MOTION All-Wheel Drive – standard on the 2021 Atlas –
instantly redirects power to the wheels that need it most,
keeping you confidently in control in even the worst kinds
of Canadian weather.

US model shown.

Seven spacious seats
The 2021 Atlas stays true to its predecessor with a huge 2,741 L of flexible cargo
space. And when we say that a group of adults can sit comfortably, we mean it – the
2021 Atlas has the most third row legroom in its class. (And check out the optional
Captain’s seats!)
Designed for life
The seven-seat 2021 Atlas has been resculpted into an even more aerodynamic SUV.
The new imposing grille and modern facelift adds even more style without
compromising the huge space Atlas is renowned for.

Keyless Access and Remote Start
Ideal for times when your hands are full – or when your keys are
in your bag or somewhere tucked away – the available KESSY
keyless access automatically unlocks the door when you’re
nearby. Once in, simply push the start button and go.
Available remote start, meanwhile, lets you start your Atlas
from a distance – and even set the perfect temperature before
you get in. You’ll love this on particularly cold winter mornings
and blistering summer days.
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2021 Atlas
Cross Sport

Flexible cargo space
With a spacious second row, the all-new
Cross Sport leaves the fight over the front
seat behind. And with a huge 1,141 L of
flexible cargo space, five passengers can
load up for long weekend adventures.

Bold design leads the way

Get set before you get in
Available remote start lets you start your
Cross Sport from a distance – and even set
the perfect temperature before you get in.
You’ll love this on particularly cold winter
mornings and blistering summer days.

Open sesame
Ideal for times when your hands are full – or when your keys are
in your bag or out of reach – the available KESSY keyless access
automatically unlocks the door when you’re nearby. Once in,
simply push start and go.

Bring it all with you
The Cross Sport’s towing capacity sets it
apart and makes it the ultimate road-trip
vehicle. When properly equipped, the
Cross Sport can tow nearly 2,300 kg. Or, in
more practical terms, the Cross Sport is
strong enough to haul a camper trailer, a
small boat, a pair of jet skis, motorcycles,
ATVs – are we missing anything?
A 2.0 L or 3.6 L engine
Sink in to the driver’s seat with the 2.0 L
4-cylinder engine, producing 235 HP. Or
to raise your hair even more, go for the
available 3.6 L V6 engine with 276 HP.

Safety comes first
The all-new 2021 Atlas Cross Sport comes equipped with a variety of features that will help keep you
confident behind the wheel. Hit the road with confidence, thanks to standard driver assistance features like
Front Assist - Autonomous Emergency Braking, plus available features like Area View 360°, Lane Keeping
System, Light Assist and Adaptive Cruise Control with Stop & Go.

Jump over to Volkswagen.ca and personalize an
all-new 2021 Atlas Cross Sport to fit your style.

Drive confidently
4MOTION All-Wheel Drive – standard on
the 2021 Cross Sport – instantly
redirects power to the wheels that need
it most, keeping you confidently in
control in even the worst weather.

Bold design
Combining the boldness of an SUV with the sleek, stylish profile
of a coupe, the Cross Sport breaks boundaries with its unique
design. Get used to stares.

A big, panoramic sunroof
The available panoramic sunroof changes
your whole perspective and creates an
open, airy drive. Enjoy the warmth of the
sun and the twinkle of the stars as your
road trips take you to new places.
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The all-new
Volkswagen Taos
Meet the Volkswagen Taos, our all-new
compact SUV, and the newest addition
to our SUVW family. It delivers all the
style, space and German engineering
Volkswagen is known for – in a compact
and sculpted package.
Even at first glance, its standout design
makes a statement. Taos continues
Volkswagen’s clean approach to design,
with youthful touches to keep it fresh.
Highlights include a distinctive LED light
signature, a crisp side profile with
squared-off wheel arches, premium
interior design details, and fun exterior
colours like available Cornflower Blue.
Taos is a truly compact 5-seater,
measuring 236 mm shorter than the
Tiguan. Yet it offers generous space by
class standards, with 2,817 L of passenger
volume and up to 1,877 L of cargo volume
with the back row folded down.

Power comes from the new 1.5-litre TSI
engine, powered by advanced engineering
to produce 158 horsepower and 184 lb-ft
of torque – all while delivering exceptional
fuel economy. Standard 17 or available 18
and 19-inch aluminum alloy wheels bring
this power to the streets.
Finally, an SUVW wouldn’t be complete
without comfort. That’s why Taos comes
with a wide range of standard features
like heated front seats, LED headlights
and taillights as well as a digital cockpit.
Plus , driver s can choose av ailable
4MOTION All-Wheel Drive to enhance
their comfort during, and control over,
Canadian winters.
All in all, this compact makes an impact.
The all-new Volkswagen Taos is set to
launch in Canada in summer 2021.
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In many places, electric grids are converting to more
CO2-free sources – such as solar, wind and hydroelectric
– like the Daniel-Johnson Dam in Quebec. As this trend
continues, the CO2 benefits of EVs will only grow.

Electric for everyone
Electric vehicle owners know the joys of driving and owning a battery-powered model.
But for those who are on the fence about whether an electric vehicle may be right for them, Volkswagen
prepared this Q&A to tackle everything you need to know... and a few things you might be afraid to ask.
Photo Hydro-Québec
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Owning
Why should I buy an electric vehicle?
Electric vehicles have zero direct emissions from
driving and can help reduce carbon dioxide
emissions compared to traditional vehicles.
Researchers suggest that there may be no way to
combat global warming without millions of electric
vehicles worldwide. Plus, they’re fun to drive and
quiet on the road, and you can recharge them at
home. They are also far more efficient at using
energy compared to liquid fuel vehicles, which waste
about two-thirds of their fuel as heat and friction.
Why is Volkswagen building so many EVs?
Volkswagen has pledged to make its global business
carbon neutral by 2050, and electric vehicles will help
make that possible. By 2025, we plan to build about
1.5 million electric vehicles a year worldwide.
Are they as safe as regular vehicles?
Yes! All Volkswagen vehicles are subjected to
intense safety testing. They must meet rigorous
safety standards and crash tests required by law,
and often exceed them.
Aren’t the batteries just like what I have in my phone?
While most electronics use some form of lithiumion battery today, the chemistry and design of an
EV battery is quite different than those used in
consumer electronics.

European model shown.

The battery in my phone only lasts a few years. Will I
have to replace the battery in my EV?
EV batteries in vehicles are not designed to be
replaced like those in phones, and it’s rare for an EV
owner to face that issue. EVs are designed to provide
a certain amount of power for many years of
ownership. While all batteries can lose charging
capacity over time, Volkswagen EVs have several
strategies to help combat that process – including
liquid cooling, which is a feature on the ID.4 and
future models.
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Charging
How long does it take to charge an EV?
Charging times depend on a number of factors, including the type
of charging station you use and the size of battery you have:
A 120V regular outlet can be used with the included home charger,
but a full charge of a 400 kilometre EV would take over three days.
If the car is sitting for a long period of time anyway (e.g., at your
cottage), this can be useful to extend your charging capabilities
into more remote regions, but a 240V or 400V charger is better.
A 240V residential charger installed at home or work will charge a
400 kilometre EV in about eight to 10 hours, enough for you to
start (or end) every day with a full “tank.”
A 400V+ DC fast charger can add around nine to 10 kilometres of
range for every minute of charging, with sessions typically lasting
about 30 minutes.
How far can I go on a charge?
It’s commonly thought that electric vehicles can’t travel very far,
but that misconception is disappearing with the latest generation
of EVs travelling in excess of 400, 500 and even 600 km on a single
charge. While many of these vehicles have been prohibitively
expensive for most consumers, affordable EVs with about a 400
km range are now rapidly becoming available and attainable.
In practice, the old adage that “your mileage may vary” holds
true. As with gas vehicles, EV range is influenced by a variety of
factors, including driving conditions, weather, load, tires and
aerodynamics.
How many charging stations are there in Canada?
The network of charging stations in Canada is growing rapidly
right now. Electrify Canada is installing the quickest DC fast
charging stations across the country. As of August 2020, there
were over 11,000 charging outlets at over 5,000 locations across
Canada, according to Natural Resources Canada.
A number of fast charging networks are available to enable
long-distance, same-day driving, including Electrify Canada. For
more information, please see electrify-canada.ca.

European model shown.
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Driving
EV people say driving one is fun. What’s so fun about it?
It’s the nature of electric driving. A gas-powered engine makes
its maximum torque and horsepower when it revs up to a few
thousand RPMs. An electric motor makes its maximum torque the
instant it begins spinning, and it makes for a great driving
experience. The last generation Volkswagen e-Golf was as quick
to 50 km/h as the same-generation Volkswagen GTI, even though
the GTI had nearly 100 horsepower more than the e-Golf.
Volkswagen EVs will come in rear-wheel-drive and AWD
versions, and the Volkswagen electric vehicle chassis locates the
battery at the bottom of the car, giving it a low center of gravity
designed for better handling. All Volkswagens offer engaging
vehicle dynamics and that can get even better in the
Volkswagen EVs.
Oh, and it’s quiet to drive – there’s no engine noise or exhaust.
What about range anxiety? EV owners must worry all the time.
Range anxiety can happen to EV owners, but it’s no different
than planning your fill-ups in a gas-powered vehicle. The
average commuter travelled about 40 to 60 km per day before
the pandemic; the next generation of Volkswagen EVs starting
with the ID.4 are engineered to have estimated ranges that well
exceed those daily driving needs (as does the current e-Golf).
What is regenerative braking?
EVs all work the same way: Batteries feed electric power to a
motor, which turns the wheels. One of the ways EVs can help
save energy is by regenerative braking, which simply reverses
that flow — using the wheels to turn the motor and send
power back into the batteries while slowing the vehicle.
What kind of tires do EVs have?
EVs typically come with low rolling resistance tires that help
extend their range while still providing assured handling.

European model shown.

What about a transmission?
Volkswagen EVs don’t have a traditional multi-gear transmission
and don’t need them; the motor connects with the wheels via
a single-speed gearbox. You can set different driving modes
that offer either more sporty acceleration or those that can help
save energy and are designed to extend your vehicle’s range.
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Saving
Are electric vehicles expensive to run?
The cost of ownership for an electric vehicle is
typically lower than for a gas vehicle. Home charging
costs significantly less than an equivalent gas fill,
and charging is free at some public stations.
Assuming an average of $0.13/kWh, a 400 km EV
could charge from Empty to Full with only about $10
worth of electricity.
Electric technology is also less maintenanceintensive, which can mean lower servicing costs.
Are electric vehicles expensive to buy?
The purchase price for an electric vehicle is currently
higher than a comparable gas vehicle, due to
manufacturing costs associated with the battery.
However, there are significant purchase incentives
available in Canada to help bridge the difference. For
example, there is the:
iZEV program (for all Canadians)
CEV for BCTM (BC residents only)
Roulez vert program (QC residents only)
Do EVs really reduce carbon dioxide?
Yes, they can over time, especially when they use
renewable energy sources. While EVs do require
slightly more energy to build, they can make up that
CO2 deficit and then some over their useful lifetimes.
Exactly how much less CO2 emissions driving an
electric vehicle generates compared to driving a
gasoline-powered vehicle depends on the source of
the electricity the owner uses for charging, which
varies by region. In many places, electric grids are
converting to more CO2-free sources – such as solar
and wind – and as that trend continues, the CO2
benefits of EVs will grow. But even at today’s mix of
energy sources, electric vehicles can have a CO 2
benefit, as most emissions are lower for electricity
generation than burning gas.
European model shown.
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China and increasingly also to Europe. In a global poll,
compact SUVs would get the most likes.
It’s been described that the ID.4 has been ‘formed by the
wind.’ What makes the aerodynamics stand out? Designers
like to look for role models in nature. Imagine a sand dune in
the desert: soft shapes in front and on the sides. At the rear
a tear-away edge. Similar shapes can also be found on the
ID.4 – easily recognizable by the surrounding edges and the
tucked-in rear. With electric cars, good aerodynamics are
even more important than with combustion engines, so that
the vehicles offer ranges suitable for everyday use. By the
way, it’s not only about the exterior, but also about the
interior. The air flow in the interior also determines how
efficiently the charged energy is used.
The flow resistance of a car is reflected in the drag
coefficient value – the lower the better. For the ID.4, the CD
value is 0.28. What does this mean compared to conventional
vehicles? Our comparison model for the combustion engine
vehicles is the Tiguan – with a drag coefficient value of 0.34.
That doesn’t sound like much. But especially at higher speeds
it makes a noticeable difference. At about 50 kilometres per
hour and above, air resistance is the strongest resistance that
needs to be overcome. Every improvement increases energy
efficiency and range.

European model shown.

The ID.4:
Designing e-mobility
In the ID.4, Volkswagen presents the brand’s first fully electric
SUV. So, we sat down with Klaus Zyciora, Head of Volkswagen
Group Design, to understand how to design a vehicle for
different markets – and how customers benefit.
How do you design a vehicle like the ID.4 so that it will be well
received everywhere? The ID. family stands for the dawn of a new
mobility – and that’s reflected in the design: it’s clear,

aerodynamic, pure. We use ornamentation extremely sparingly. We
like to let surface be surface. We minimize openings wherever
possible. And we largely close the front. That suits us because
Volkswagen is one of very few brands born without a radiator
grille. The result is a modern, durable design that meets the tastes
of many people. This applies to the ID.4 as well as to the ID.3.
Tastes vary – what works in Europe doesn’t work in North
America. How much should you take this into account in your
design? That is not our approach. We strive for a coherent
overall package that’s right for customers in all regions. Just as
we are familiar with from popular smartphones. The ID.4 has
what it takes to become a world car, because SUVs are well
received in all major markets. This applies to Canada, the US,

So, good aerodynamic design saves drivers money? Yes, the
design of the ID.4 saves customers money – but not only
because of the aerodynamics. We don’t look for short-lived
trends. The design of the ID.4 and the whole ID. family is both
fresh and durable. In addition, ID. Family models are
updatable. The software does not stand still, but improves
over time. For example, customers can activate new
assistance systems or additional entertainment options. All
this counteracts the residual value – a great advantage for
customers who want to resell their car.
A car that always remains modern – is that really realistic?
Take the Golf 4, which has been on the road for two decades
and is still doing well. This is quintessential Volkswagen. It
may be that some people first have to get used to the new
e-cars. Like a new sweater that may scratch a little when you
wear it for the first time, but will soon become very
comfortable. I’m convinced that people will appreciate cars
like the ID.3 and ID.4 very quickly: The spacious, airy interior.
The new driving experience. And the peace and quiet while
driving, where you can hear the birds chirping.
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The ‘COVID
Road Trip’
Caveat
With so many
destinations and
landmarks opening
and closing due to the
pandemic, be sure to
check ahead before you
head out onto the open
road. Nothing will slow
down the wonders of
nature, but you may
have to take extra
supplies with you to
make up for closures.

On the road again...
Let’s face it, the thought of being indoors for another long, Canadian winter can be a little
daunting. So, why not get out on the road and enjoy nature again? There are just so many
great drives and adventures to be had, it’s hard to list them all. But, we’ve included
a few of our favourites below.
Why are you still sitting there? Get out and drive.
Simon Matzinger image

VOLKSWAGEN MAGAZINE 29

On the road again...

Ontario: The Highway 60 Corridor of Algonquin Park
Highway 60 is a provincial highway that’s open year-round and passes through the southern
portion of Algonquin Park. It runs just under 60 kilometres within the park, joining access points in
the West and East.

photo Turcotte

Quebec: The St. Lawrence Route
photo Amanda Frank

Highway 60 offers easy access to all the
wonders of the natural world. You can
find campgrounds, picnic areas, lake
access and other amazing stops. But, it’s
really about getting back to nature.
Maybe, if you’re lucky, you’ll spot some
moose or bears, or hear the call of a
ranging wolf? But, even if you don’t, one
thing is for cer t ain: T he nat ure is
incredible! Heading up to Algonquin and

driving along Hw y 60, the entire
landscape as far as you can see is
painted white, with the remains of the
rich fall colours still peeking out. It’s
breath-taking – so, definitely bring a
camera. The Algonquin Park Visitors
Centre at Marker Km 43 (and it’s back
Observation Deck) might also be a good
starting point for exploring this
7,600-square-kilometre park.

Connecting Baie-Saint-Paul and La Malbaie, this 78-km journey will take you
through the picturesque villages of Les Éboulements, Saint-Joseph-de-la-Rive
and Saint-Irénée plus the Isle-aux-Coudres.
The St. Lawrence on one side, mountains
on the other. It’s a spectacular mix of
nature, history and… well, really great
food. Baie-Saint-Paul is home to the
largest number of art galleries in Canada.
La Malbaie, meanwhile, offers Manoir
Richelieu, one of Canada’s historic railway
hotels, which sits on a cliff above the

St Lawrence. And that’s really just the
start. Route 362 as it is more formally
called, offers golf courses, quaint inns and
towns, and plenty of amazing shops. And,
while all those are great stops and
distractions, what is really remarkable this
time of year are all the amazing natural
views. Take your time and take it all in.
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British Columbia: Pacific Rim Highway 4
Highway 4 is the longest east–west route on Vancouver Island, stretching
165 km from Tofino in the West to just north of Nanaimo in the East. It’s a mix
of woods, water and wilderness that’s unparalleled in the rest of Canada.

photo Jean-Phil Tremblay

Nova Scotia: The Cabot Trail
The Cabot Trail is a 298-kilometre-long loop that takes in much of the island.
It’s a long and winding road that will take you several days to take in – and,
with views like these, it’s best not to rush.
photo Jan Kronies

There are so many highlights, it’s hard to
name them all. From the Cape Breton
Highlands National Park at its northernmost point, to Baddeck at its most
southern (the summer home to inventor
Alexander Graham Bell), the Trail has a ton
to offer. A few of our favourites? Well,

definitely the many coastal fishing villages.
The Enragee Point Lighthouse and Cape
Breton Highlands Lookout. Be sure to make
a stop at Ingonish beach (with the Atlantic
Ocean on one side and a freshwater lake on
the other) or the stunning Margaree Valley.
Honestly, this is nature at its best.

It’s a landscape full of rugged coastlines,
old-growth forests, quiet sandy beaches
and amazing ocean views. Check out
Cathedral Grove in MacMillan Provincial
Park. Make stops at Kennedy Lake for
mountains and waterfalls (check out
Kennedy Lake Provincial Park for sure),
explore the Ucluelet Aquarium and

Ucluelet’s Wild Pacific Trail. But, the real
can’t-miss destination is the Pacific Rim
National Park Reserve – a 511 km² park
made up of three parts: Long Beach, the
Broken Group Islands and the West Coast
Trail. Not only will you feel like you’ve
driven out of Canada – it feels like you’ve
returned to a more primal, natural world.
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Preparing for a winter
road trip during COVID
After months of lockdown, it’s all about getting back on the road. But, before
you head out, be sure to prepare for the new complications that COVID brings.
With the advent of COVID-19, road trips
can be a little more complicated now. The
pandemic brings with it additional
considerations for travellers as they try to
stay as safe as possible. So, here are five
tips that can help you minimize risk while
enjoying your winter road trip.
1. Check local regulations
Provinces have all adapted to the new
normal a little differently. In advance of
y o u r t r i p , re s e a rc h t h e CO V I D - 1 9
regulations for the places you’re driving
through and plan accordingly. Many locales
update their guidelines regularly, so check
for new information before your trip. Travel
advisories may also impact your trip, as
some provinces have announced road
closures, updates to toll collection or
closed food service at rest stops.
2. Plan ahead
While spontaneity can be fun, it’s not safe
to assume you can walk into any
rest stop, hotel, campground, tourist
destination or gas station now. Many
businesses are closed and some that are
open have limited capacity or additional
safety requirements, such as face masks,
gloves or screenings. Think through where
you would like to make your stops –
including gas and food – and research
what’s available in advance.
3. Maintain physical distance
Minimize the need for stops by packing an
abundance of food, water and supplies.

When you must be around others, wear a
mask and keep your distance – even if that
means waking up early to ski or hike at offhours, avoiding trips to the grocery store or
waiting for a scenic viewpoint to clear out
before snapping a photo. If one of your
stops looks highly trafficked, be flexible
and try to find a less-crowded alternative.
4. Pack personal protective equipment
and other supplies
Masks are legally required inside most
commercial spaces – and recommended
anytime you are around others – so make
sure you have enough to last the duration
of your vacation. Hand sanitizer and
sanitizing wipes are critical for gas and
charging stations and other public
facilities. A thermometer and health card
are also smart to have on hand in case you
or a fellow traveller are not feeling well.
There is no guarantee that rest stops will
have these items in stock, so buy them in
advance rather than waiting to purchase
them on the way.
5. Get your car ready
To help prevent mechanical issues, get
your car inspected by your Volkswagen
dealer or certified technician before
setting out. If you have experience
working with vehicles, you may also want
to pack a small toolkit of essentials to
address minor issues if they arise. And
don’t forget other road-trip essentials, like
a first-aid kit, portable cellphone charger,
GPS and flashlight.
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Where can technology and design take us?
That’s the exciting part. Here at Volkswagen, we feel like we’re just beginning to discover the potential and promise of e-mobility. To keep up with
what we’re doing, check us out on the Be the Change section on the Volkswagen Canada website to see what’s new, and to hear about all the
changes coming for the future of mobility. There’s lots to discover there, including our commitment to building a new era of sustainability and the
future of Volkswagen.
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